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[M0GO IKAVOTTOINTIKN OSWEEITE TNV TTOLOTNTA TWV TTAPEXOHEVWYV UTTNPECIWYV LYELAG Tou MNeY;

MOAY/APKETA IKANOTTOIHTIKH ITAFGIKANCHOIRTIKHINNNN  KAGONOY IKANOMOHTIKH [ AF/AA
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BadOuog cuppwviag pe SNAwWOELS TTou agopouv to MeEXY:

Me tnv sioaywyn tou MeXY exouv eEaAsipOsl 0l AVICOTNTEG TTOU UTTNPXAV TTPONYOULEVWC
o< O,TlI ApopPd THV ICOTIUN TTPOCACH OE UTTNPEOIEC PPOVTISAC LYEIAG
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Badbpog cupgpuwviag e SnNAwGoelLg TTou agopouv to MEZY:

To reXY onuatobotnos TNV evapé&n UIAcg VEAG EToxNG, OTTou To ayaBo TNG VYEIacg EXEL
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Badbpog cupgpuwviag e SnNAwGoelLg TTou agopouv to MEZY:

O aoBsvnc BPIOKETAL OTO EMKEVTPO TG AsiToupylac Tou eXY KAl oToxoc sival n
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Badbpog cupgpuwviag e SnNAwGoelLg TTou agopouv to MEZY:

To eXY sival eva oAoKANpwUEVO cUCTHA VYEIAC UECW TOU OTTOIOU O KABE ITOAITNG
arrEKTNos Sia Biou aoPalAsla LysIAg
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BadOuog cuppwviag pe SNAwWOELS TTou agopouv to MeEXY:
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BadOuog cuppwviag pe SNAwWOELS TTou agopouv to MeEXY:

ATTO TOTE TTOU UITNKAV Td Ppapuakeia oto XY purmopw
va rmpounBsuoual Ta papLaxka Lou UE EUKOAO TPOITO,
QTTO OTTOIO PAPUAKEIO EMIOULIW
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Mwcg 6a aloAoyoucaTte TNV LAOTTIOINOCN TWV TTIO KATW XAPAKTNPICTIKWY Kal Bacikwv apxwv tou lMNeY:;

EAsuBspn smiAoyn mapoxEa UITNPEoIwY pPOoVTISAC VYEIAG ATTo TOV SIKAIOUXO

1 p) 9 10 AT/AA
e
; @ 6 3
MEZOS OPOS
2% 2% 3% 2% 9% 8% 13% 21% 15% 25%
/4 /4 /4 /4
looTiun petaxeipton oAwvV Twyv SIKAloUXWV
1 p) 9 10 AT/AA
e
MEZOS OPOS
2% 0% 3% 4% 10% 7% 15% 24% 12% 22% 1%
2 BAZH
Pi500mee
AEITMATOZ 10 BAOMIA KAIMAKA 1= KAOOAOY KAAA KAI 10=TOAY KANA IMR g18 Y

N | el
UNIVERSITY OF NICOSIA "\A) La'

13

N

UNIVERSITY of NICOSIA



Mwcg 6a aloAoyoucaTte TNV LAOTTIOINOCN TWV TTIO KATW XAPAKTNPICTIKWY Kal Bacikwv apxwv tou lMNeY:;

H rmAsioyneia twv Sikatouxwy tou MeXY exst emwpeAnbdsl arro to MeXY
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Exete eEaocpalilost TTpooBacn 6TO TTPOCGWITIKO GaAC APXELO SIKAlouXou TNV NAEKTPOVIKN TTUAN TOUL
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Ma TTo10 Aoyo SV £xete EAcPAAICEL TIPOOCBAGCH GTO TTPOCWTITIKO oA APXELO SikalouYXouv GTNV
NAEKTPOVIKN TTUAN ToL MEXY;
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Mwc 6a aloAoyoucaTte TNV EUITELPLA OAC ATTO TIC UTTNPECIEG pPOVTIOAG LYELAC TTOL EXETE AABEL;

Ermioken o< ITpOCWITIKO IATPO
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Mwc 6a aloAoyoucaTte TNV EUITELPLA OAC ATTO TIC UTTNPECIEG pPOVTIOAG LYELAC TTOL EXETE AABEL;

Emmiokeyn os EiSiko latpo
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Mwc 6a aloAoyoucaTte TNV EUITELPLA OAC ATTO TIC UTTNPECIEG pPOVTIOAG LYELAC TTOL EXETE AABEL;

AnyYin VTITNPECIWV EPYACTNPIAKWVY EEETACEWV (AVAAUTEIC AlUATOC, OUPWV)
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Mwc 6a aloAoyoucaTte TNV EUITELPLA OAC ATTO TIC UTTNPECIEG pPOVTIOAG LYELAC TTOL EXETE AABEL;
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Mwc 6a aloAoyoucaTte TNV EUITELPLA OAC ATTO TIC UTTNPECIEG pPOVTIOAG LYELAC TTOL EXETE AABEL;

AnyYn vrnpeoiwv SiayvwoTtikwv sEstacswv (x-ray, MRI,CT scan)
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Mwc 6a aloAoyoucaTte TNV EUITELPLA OAC ATTO TIC UTTNPECIEG pPOVTIOAG LYELAC TTOL EXETE AABEL;

Erriokeyn os OSovTtiatpo
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Mwc 6a aloAoyoucaTte TNV EUITELPLA OAC ATTO TIC UTTNPECIEG pPOVTIOAG LYELAC TTOL EXETE AABEL;

Emmioksyn os aAAo srmayysAuatia vysiac (AoyoBsparrsutn, EpLyoOBsparsun,
(pUOLOBEPATTEUTH, KAIVIKO YUXOAOYO, KAIVIKO SilaitoAoyo)
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Mwc 6a aloAoyoucaTte TNV EUITELPLA OAC ATTO TIC UTTNPECIEG pPOVTIOAG LYELAC TTOL EXETE AABEL;

EvSovoookouesiakn rmepiéaiyn
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Mwcg 6a a&loAoyouvacate Tov Mpocwtiko oag latpo ota akoAovoa:
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Mwcg 6a a&loAoyouvacate Tov Mpocwtiko oag latpo ota akoAovoa:

[loloTNnTa IMAPEYOUEVWVY UTTNPECIWV TTOU AQBATE ATTO AUTOV
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Mwcg 6a a&loAoyouvacate Tov Mpocwtiko oag latpo ota akoAovoa:

Xpovoc¢ avauovng yia pavteBou
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The worldwide transition into the era of Big Data and digital transformation,
have driven IMR/University of Nicosia™, one of the largest market research
organizations in Cyprus, to invest in an all new Market Business Intelligence
unit. The Business Intelligence unit, through its collaboration with multiple
teams of experts both in Cyprus and abroad, offers new and innovative
solutions based on real time data collection, advance analytics and
tailored-made visualizations endorsing strategic business decisions.

Providing insights to your business™

INSIGHTS MARKET RESEARCH ‘; {,
\‘/’ T 2002 \'
v \/’ T: +357 22 265150
¥, o WV F: +357 22 256530
QATOYOURBUSMESSN&

UNIVERSITY OF NICOSIA A) ‘L

E: pastou.m@unic.ac.cy
Mrs. Marina Pastou

Qualitative Research Manager
UNIVERSITY of NICOSIA

For more information about IMR/University of Nicosia™
please visit our website:
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